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You can now see a video from industry giant JCDecaux as they showcase their best
innovative campaigns worldwide from 2014- 2015.

Beframeus, JCDecaux’s content division, have also been trying something very new:
seeing if the travelling and shopping public will enjoy a daily visual challenge on digital screens
in rail stations and shopping centres across the UK.

It might be the most unusual quiz there is — no prize, only seconds to solve it (a 5 second
display on the majority of screens, 20 seconds for larger screens) and aimed at busy people on
the move.

Designed as an outdoor version of a daily crossword or a Sudoku challenge — the first
time this has been attempted on Outdoor screens — Beframeus commissioned artist/illustrator
Mikey Carr to create striking, visual puzzles designed specifically for Outdoor advertising
environments.

With a different cryptic creative every day, based around a well-known phrase, the quiz
has been designed to be deceptively simple — featuring bold colours and pared-down
illustrations — yet tricky enough to provide a challenge.
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Russell Gower, Creative Director, JCDecaux, said: “#IGOTTHIS is our version of a
Suduko or a quick crossword puzzle, a fast brain-game designed for people on the move.
Because our digital network reaches 50% of the population, it’s really a channel, and so we
have the opportunity to use our network in an entirely new way. We can bring content to our
network that really taps into our audience’s interest in brainteasers via this brand new quiz.”

Go JCDecaux’s Best Innovative Campaigns Worldwide

2/2


https://www.youtube.com/watch?v=5sxAtVeOilI

